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Abstract

Research background:Businesses are directly affected by the outsidédyae. the busi-
ness environment. Literature review lists a humifefactors of the business environment
affecting businesses. These factors may be orignteards inputs, outputs, sales, or can be
an instrument of regional policy. With regard tduiie development of businesses, it is
crucial to identify which factor and to what exteyain influence the operation of the busi-
ness.

Purpose of the article: The main objective of the primary research wasrtvide a com-
prehensive assessment of how different factorsiénite enterprises of different economic
sectors as well as help to verify the researchtmredefined and formulate recommenda-
tions for future development of enterprises. Thesjonnaire survey to verify the research
question was conducted on a sample of 496 smalh@ttium-sized enterprises.

Methods: We chose quantitative method of ANOVA for procegsihe results of the sur-
vey, and we also set the limit of significant impatdifferent influence factors on the basis
of analysed data of primary research, and the ngignificant impact. Based on literature
study, we have grouped individual factors suchaasofs focused on inputs, on outputs, on
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sales, and instruments of regional policy. Basethose findings we can identify the impact
of factors for the future development of SMEs ifietent economic sectors.

Findings & Value added: SMEs of Nitra Region involved in the research repra differ-
ent economic sectors and various factors influeheen with different intensity, for future
development of these SMEs it is necessary to rethe¢ransport cost of raw material and
goods, improve the attitude of employees to work] the technical level of equipment to
improve the economic situation of the region. Thentioned findings are important for
formulating the future regional development plan.

Introduction

Exploration of the factors affecting the businesgi®nment in the various
regions of the country is necessary for the fortimtaof recommendations
to improve the economic situation in the countrigeTaim of primary re-
search realised within SMEs of Nitra Region in &kia is verification of
the research question: Which factors of the busimesironment are im-
portant for the businesses involved in researderims of their future de-
velopment? In Slovakia, the research of SMEs isllsumplemented at
the country level. The regional analysis of SMEsédeded because of im-
proving the region's development plan. The regicadf-governments of
Slovakia show many differences. These differencescaused by several
factors, e.g. geographical location, distance ftbencapital, infrastructure,
proximity to the state border, and others. Afteidging domestic and for-
eign literature dealing with the issue, on the $asithe prime data collec-
tion we define the factors affecting the businesgrenment of SMEs in
the region. When we defined the survey region, atecad that the proxim-
ity of large cities (Bratislava — the capital city, KoSice, the second big-
gest city in Slovakia) can largely be contrary lie views of respondents.
We have to select a region that has basic macroetdorindicators, such
as unemployment rate close to the Slovak averageed on these pre-
defined criteria we chose Nitra Region.

We chose questionnaire survey to collect the opimb SMEs. Ques-
tionnaire survey was conducted on a sample of 4®6financial SMEs in
Nitra Region (random sampling) from March to Mayl80 The sample
represents 5.53% of all non-financial SMEs in ragido verify the re-
search question and process the results of survayeavay analysis of
variance (ANOVA) was used.

In Literature review, we define the business emnnent and its three
levels based on perspectives of different authfes.also mention the ben-
efits and barriers of SMEs. The aim of the researahthe methodology is
clearly defined in The Objective and Methodology Résearch section,
where we also describe the details of primary datkection. In The Re-
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sults of Primary Research section, we describeantfigence of individual
factors affecting SMEs. Considering the impactamtérs focused on input,
output, sales and instruments of regional policg,use ANOVA to verify
research question. The results of the researclswarenarized in Discus-
sion. Our suggestions and measures based on tlysiarad collected data
you can be found in the Conclusion section.

Literature review

Enterprise as the basic unit of the country’s eaonés surrounded by the
outside world, i.e. the business environment, whieim be defined as
a social, economic and technical system, anythiag hay affect the en-
terprise itself.

Business environment is defined from different pecsives by different
authors. A. Malach understands the business emagahas the sum of all
influences and factors that affect the businedsigcof certain enterprises.
In this context, the business activity can be sifigpl (e.g. advantageous
taxation, unambiguous law etc.) or it can be madeencomplicated (e.g.
corruption, bureaucracy etc.) (Malach, 2005, pp-12®).

The business environment according to V.ckawa is everything that
surrounds the company, i.e. economic, politicatiintional, legal, techno-
logical, ethical and also cultural conditions inig¥hthe business activity is
realised and business process is conductedkdwd, 2006, pp. 43-58).

The business environment in the definition of Ha&bvskéet al. is the
environment surrounding the enterprise and inflirenthe business activi-
ty, which is closely related to the competitive ironment, i.e. governing
institutions, infrastructure, other businesses €trazovskaet al, 2007,
pp. 27-28).

When processing diagnostics of the business emgon it is im-
portant to consider the individual tendencies @& thorld environment.
World environment of the business is charactertaghternationalization,
intellectualization, acceleration, flexibility, hamization, intensification,
ecologization and elasticitation. Interconnectidreconomic processes of
the countries due to deepening international catjger in science, re-
search, development, production and services iaatbhs internationaliza-
tion. Intellectualization is mainly reflected inciasing importance of en-
trepreneurship in connection with creative work,ewhthe economies of
developed countries begin to focus on structurahgbs in favour of ter-
tiary and quarterly sector. These changes arelglegated to scientific
research activities, project work and others (Km&@s & Majduchova,
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2016, pp. 9-13). A process characterized by acuelgr economic pro-

cesses with impact of scientific and technologimlelopment is an accel-

eration that is mainly applied in manufacturing ammnmerce, increasing
the rapid obsolescence of exciting technologieseandpment. Flexibility
as the development trend of the world environmént@ enterprise can be
defined as a need for high adaptability of entsgtd volatile market con-
ditions (Belaset al, 2015b, pp. 637—645). One of the elements ofvibrdd
environment of enterprise is intensification, whigpresents an effort to
gain more effective evaluation of disposable saarce. personnel, materi-
als, equipment, funds, etc. resulting in increasHitgiency of enterprise.

The global trend of ecologization has impact onlibsiness environment,

reflecting efforts to maintain and improve the @amiment. It is increasing-

ly characteristics that those business activities @eferred which fulfil
demanding environmental criteria rather than ecoooomes (Mura &

Gasparikova, 2010, pp.157-163). Elasticitation edstts among the global

trends affecting the business environment. Thisldany represents an

increasing flexibility of economic processes, adl &g their adaptability to
the ever changing conditions (Neumannova, 201224p31).

As the local and national level of mutual relatimthe enterprise and
its environment is strongly influenced by the stdgeg. economic policy,
economic and social aspects, etc.). Koxaa (2008, pp. 40-57) summarizes
the functions of the state shaping the business@maent as the follow-
ing:

— regulating and stabilizing function — an importaote of the state is
both to create stable conditions for implementa@bhusiness activities
and in long term ensure the existence and enfonceofethe law, en-
sure the stability of the currency, maintain theremmic balance and al-
so absorb potential unpleasant impacts of the mattenvironment;

— redistribution function — mitigate the social comgences of unsustaina-
ble processes depending on functioning of the nhae market mech-
anisms;

— allocation function — is closely linked to the ndedthe state to correct
market failures on supply side, and distributiorpoblic goods in order
to manage properly the money of taxpayers.

— The structure of the business environment can peed and analysed
at three levels:

— Macro environment — a summary of external factbed tay affect the
company. The basic component of the macro envirohimseconsidered
to be the economic environment, consisting of tnelpasing power and
structure of its expenses. Another element of thermenvironment is
the legal (political) environment, as political dg@ons have an impact
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on all components of the business environment dsal iaformation

technology environment, making it possible to owere limitations of

time and space, which simultaneously forms a briokefeveen the busi-
ness and the external environment. Another patti@imacro environ-
ment is the demographic environment e.g. movemetiieopopulation,

age structure of the population, social structasewell as the ecological
environment, which often represents different leasrifor the business.

Socio-cultural environment as a part of the maendgrenment includes

all the elements of the cultural environment of thepany as well as

the social environment that is necessary, whildyairgy the impacts of
business activity on the society (Sikula, 2006,1dp-18).

— Micro environment — can be understood as a groupntérprises and
individuals with whom the company has establishautact and they di-
rectly influence its business activity. These atee suppliers of the
company, customers, who are considered to be amtesspart of the
company’s micro environment. Micro environment isoaformed by
competitors and potential intermediaries whose roajactive is to link
the customer with the company (Hudakost@al, 2017, pp. 81-88;
Belaset al, 2014, pp. 22-39).

- Internal environment of the enterprise — the irdéilmusiness environ-
ment is considered to be e.g. marketing, produgcfimmovation activi-
ties as well as the ability of the company to respt external changes.
In most of the SMEs these functions are carriedbyuthe company
owner. These functions are delegated in largerrgmses. In order to
talk about an effectively functioning enterpriseldngh quality internal
environment, it is important to coordinate all tt@mpany’s activities
(Jurickovéet al,, 2006, pp. 10-32).

The three levels of the business environment strecire displayed in
Figure 1.

Not all of the enterprises have interest in all thetors mentioned
above, and it is generally known that macro factes mainly interesting
for larger enterprises and investment companiedevemaller enterprises
develop occasional interest in those factors wHiokctly affect their activ-
ities. Integrity and identity of the company, sdled maturity is character-
ized by micro factors (Belast al, 2015a, pp. 5-17). Large enterprises pay
much attention to these factors, while small emiees pay less or occa-
sional attention to these factors considering tfiaancial and organiza-
tional possibilities. Neumannova (2014, pp. 27fras the so called meso-
factors, which are relevant for SMEs because tlgyesent a real daily
contact with the spatial reality. Meso-factors elessified in the following
manner:
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— natural environmental factors, which affect thesiattion of the entre-
preneur, resp. the interaction of enterprise wighnatural environment;

— technical and transport infrastructure, which fesu®n the state of
technical and support facilities with regard to bhusiness activity;

— general and economic culture, which consists otatilon, cultural ma-
turity and positive attitude of the citizens to w@nd the need for en-
trepreneurship;

— economic and business infrastructure i. e. develd@king services,
consultation services, restaurants and other fiasili

— pilot businesses, companies that encourage ottsindss entities resp.
influence the business environment with their atgtiv
Considering the detailed investigation, we canagvigh the categoriza-

tion.

Zygmunt (2018, pp. 89-103) mentioned that entregurgal activity is
significantly determined by unemployment rate. lbegind Renelt in the
summary of their scientific research pointed ostrang, positive, relation
between the relative size of SMEs and the econgmawth of developed
economies (Levine & Renelt, 1992, pp. 942-963). Aqdhe benefits
these enterprises enjoy there is usually theiritgbib adapt quickly to
changing market conditions, which can be implentmnige to simple or-
ganizational structure and the resulting persoalationship with the em-
ployees and customers. Among the classified samok@mic benefits of
SMEs there is their ability to generate workpladesonnection with crea-
tion of workplaces by SMEs, it is important to Hight the findings of Hill
and Stewart. Their research results point outwheant workplaces offered
by SMEs are rather informal, unplanned and oriente@mployee training
only in a short-term perspective (Hill & StewarQ®, pp. 105-117). Ac-
cording to findings of research team led by Curiafgrmal trainings of
employees in SMEs are less expensive — considerée & key issue of
SMEs- and can be easily integrated into operatiaatvities of the organi-
zation in accordance with the needs of employeesré@et al, 1997, pp.
90-101). It is generally known that the benefitsSMEs are reflected in
the region, as entrepreneurs invest in equity agmkegte profits, which
greatly contribute to the recovery of the regioswell as to the creation
and shaping the business environment. Howevemehi®rmance of busi-
nesses is affected by various social and econamtorfs. The globalization
process creates favourable conditions for dynami@kdpment in national
and reginal level (Pietrzadt al., 2017, pp. 190-203). Based on the regional
aspects of the business environment, it can bedstaat the development
of the self-government region depends on the cheniatics of the business
environment with an emphasis on its improvementl'wa SpiSakovét
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al., 2017, pp. 243-261). A well-developed businessrenment is essen-
tial for the development of Slovakia and its selfsigrnment regions, as
well as contributes to the growth of the marketrneeoy. In view of the

abovementioned facts, the state has a role to supgpd create conditions
for the business activities (Mued al,, 2017, pp. 105-122).

Due to the potential of equity, SMEs are more affddy market fluc-
tuations. Their response to changes must be flexitdhich is often seen as
a competitive advantage of SMEs. Due to their Baxy, SMEs are able to
meet the needs of the most demanding customerghénadvantage of
SMEs is the potential of their employees, as thexetmore universal skills
than employees of bigger companies. Enterprisesvad in the research
are the source of new technologies and innovati@ssylting from the fact
that the authors of new innovations are usuallgjrethdent innovators and
small businesses (StrdZovs&tal, 2007, pp. 33—42). Also, we have to
mention that while SMEs have their own charactessthat distinguish
them from large companies, the financial gap seene the most signifi-
cant (Kljuénikov & Belas, 2016, pp. 343-365).

Based on the facts mentioned above, the followthgatages of SMEs
can be listed (Srpovéa &eha, 2010, pp. 37-39):

— flexibility — the ability to adapt quickly to chaimgy market conditions;

— simple organizational structure and personal tatiip with employ-
ees;

— the ability to create employment opportunities vidw capital costs;

— close relationship with customers;

— less extensive administration (outsourced actiyity)

— operating activities less dependent on energy awdmaterials.

It is well known that the benefits of SMEs are eeted in the region, as
entrepreneurs invest equity and earn profit, a$ agetontribute to the re-
covery of the region’s self-government to a largteast.

Barriers to business development of SMEs can béndisshed from
different perspectives. From the time perspectivecan distinguish long-
term and short-term barriers to business developni@mg-term barriers
are the following: insufficient funds, lack of iaftructure and others.
A typical example for a short-term barrier is theneersion of euro into
other currencies. In terms of origin, we can ddfdiate objective (e.g.
financial crisis) and subjective (poor sales stgwtebarriers to business
development (Stbertova, 2015, pp. 142-151; Gri§oBrigan, 2015, pp.
120-132).

Barriers to the development of SMEs in terms oirtivapact on the
businesses can be divided into external and inltéators. External fac-
tors act as barriers from outside the company, legislation. However,
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internal factors of barriers are based on the patfithe business and form
the internal environment of the company. The tylpicgernal barrier is the

relationship between the owner and the company geamant (Russev &

Stbertova, 2013, pp. 169).

Despite the considerable economic benefit of Shiescan also recog-
nize some restrictions that apply to them. Baseajtanet al. (2009, pp.
11-18) we summarized the barriers of SMEs as tihenfimg:

— negative social perception of the entrepreneur;

— less availability to capital;

— entrepreneurship training;

- limited innovative capacities and low spending &DR
— administrative burden.

Barriers to the development of SMEs Sobekova-Majk¢2011, pp.
1033-1049) divided into two groups based on whetherdisadvantages
result from the nature of the business or spebifisiness conditions in the
Slovak Republic. A substantial part of disadvansagasing from the na-
ture of businesses form a limited access to finamsp. credit sources,
which is caused by high-risk nature of SMEs andlithiged ability of lia-
bility. Among problems arising from specific condits of entrepreneur-
ship in Slovakia, the author ranks high contributturden of SMEs, the
often changing and non-transparent legislation #ra non-functioning
capital market.

Barriers may have an impact on the developmentusinesses, which
may cause the disappearance of an enterpriseré-afla business can also
be caused by insufficient analysis of the markegrpuality of products,
inefficient handling of funds, underestimation b&tcompetition, or even
lack of managerial skills (Krall, 2012, pp. 242—-244meanuet al., 2015,
pp. 195-211).

The objective and resear ch methodology

The aim of this primary research is verificationtbé research question:
Which factors of the business environment are itambrfor the businesses
involved in research to their future developmené®di on the study of the
theoretical background, enterprises are influertmednany factors. These
factors can be oriented towards input, output reafes of the company, or
can be an instrument of the regional policy. Toiew a favourable future
development of the company, it is important to tdgrthe factor and the
extent to which the company is influenced by ihc®i individual entrepre-
neurs represent different economic sectors, théfiignce of the impact of
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each factor helps in formulating measures to imprthe business envi-
ronment.

Questionnaire survey to verify the research gaestias conducted on
a sample of 496 non-financial SMEs in Nitra Regimm March to May
2015. The sample represents 5.53% of all non-fishi8VEs in region.
We used random sampling. We tried to make the sawipEMESs which
corresponds to the structure of SMEs in the pojulatbut we have not
succeeded fully. When processing the data obtaibedic and specific
research methods were used.

Based on the research question, thdypothesis and tHhypothesis as
an opposite of fiwas formulated.

Ho: There is no significant relation between factorieeting the busi-
ness environment and economic sectors.

H.: There is a significant relation between factoreefiing the business
environment and economic sectors

To verify the research question, a one-way analysigariance (ANO-
VA), means and sample layout were used. The purgb8&IOVA (ANal-
ysis Of VAriance) is to detect whether the différetiameters of each
group in our research sample are statisticallyiogmt, or whether they
could be random. A one-way ANOVA analysis compafes means be-
tween the groups and determines whether any oéthesans statistically
significantly differ from each other. The null hytpesis could be tested as
follow (Huzsvai & Vincze, 2012, pp. 43-51):

Hy =y =l =3 =+ = [l (1)

where:
[ — group mean;
k — number of groups.

For process the results we used SPSS software.

Considering the complex issue of factors havingaohpn SMES, we
decided to interpret a comprehensive final evabmatising a matrix table.
Based on the study of theoretical background, weaarare that the factors
defined, in general, have impact on businessesceSnhdividual economic
sectors are different in nature, the factors definave different impact on
them. To be able to specify different backgrouncsoees to improve the
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business environment considering the relevant enansectors, we set the
limit of significance impact on 75%.

Results

In primary research, we focused on opinion of gmieeurs on the busi-
ness environment in Nitra region. The researchtopresare constructed to
examine factors focusing on input, output, salastruments of regional
policy and overall satisfaction with the busineegditions in various dis-
tricts of Nitra region and others.

Examination of the business environment in varidissricts of Nitra
region was started with the ninth question, whiocmaerns mapping the
influence individual factors have on the enterpriSeudying the relevant
literature, we have grouped the individual facesghe following:

— factors focused on input;

- factors focused on output;

- factors focused on sales;

— instruments of regional policy.

The opinion of respondents will be interpreted loa basis of the main
division of factors affecting the business, as vealla parallel division of
respondents according to economic sector, sincempact of individual
factors is substantially influenced by the econoseictor. Respondents had
to comment on each factor, whether it affects drthe company involved
in research.

The first main group of factors affecting the besis form factors fo-
cused on inputs. For more detailed findings, furttaetors were catego-
rized into the main group and, based on the releltanature, the follow-
ing factors focusing on inputs of enterprises vtned:

— cost of real estate;

- rental cost of the real estate

— price of raw materials;

— transport costs of raw materials and goods;

— storage costs of raw materials, materials and sgpl
— availability of vacant work positions;

- level of wages;

— qualification of workforce;

— work attitude (loyalty, initiative etc.);

- know-how.
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When examining SMEs in the manufacturing and serdector, we
have identified the fact that moving from produntienterprises towards
service-providing companies, the attitude to wofkndlividual is getting
more important as one of the factors focusing putmf the company.

Factors focusing on output form the second maiugrof factors af-
fecting the company. Based on theoretical studiéestors focusing on out-
put are categorized in the following way:

- climatic (weather) conditions;

— quality of inputs;

— spatial proximity of cooperating enterprises;

- technical level of machinery and equipment;

— age structure of machinery and equipment;

- licenses (software);

— innovation potential (e.g. improving proposals,etc
— environmental legislation;

— specially trained staff.

When examining factors focusing on outputs, it barstated that there
is a difference between businesses in manufactamgbusinesses in the
service sector. Advancing from manufacturing entegs towards busi-
nesses providing services, the importance of mecalaaquipment is re-
duced, while licenses, innovation potential andlijed staff gain increas-
ing importance.

The third main group of factors affecting comparfi@sn factors with
a focus on sales. Based on theoretical backgrabhednost important fac-
tors focusing on sales are the following:

— purchasing power of people;

economic situation of the region (e.g. unemployimexte, average
wage etc.);

— intensity of competition;

- transport costs;

— quality of transport infrastructure;

— enough qualified sales staff;

- well-developed marketing strategy;

— innovation in enterprises.

Considering the factors with a focus on marketihgan be said that the
purchasing power of the population and the econatii@mtion of the re-
gion affects the SMEs almost regardless of the @oimsector a business
operates in. However, there is a difference betweeempanies in the manu-
facturing sector and those providing various sewicAdvancing from
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manufacturing enterprises towards those providemwgises, the impact of
well-developed marketing strategy is increasing.

The economic situation of each region largely ddpeon the state of
the business environment, which is also influenmgthe economic activi-
ty of the businesses. Considering this fact, warexed the potential im-
pact of regional policy instruments on SMEs in dlitegion. Based on
theoretical background, instruments of regionalgyolve defined as the
following:

— regional support institutions;

— regional support programmes;

— actions taken by municipalities to protect the smwinent;

— local property taxes;

- local taxes on motor vehicles;

— other local taxes (e.g. taxes on slot machinespfipablic space, hous-
ing etc.).

When examining the impact of instruments of regigradicy, we char-
acterize different economic sectors in order tooskeoa sector in which it
would be important to implement measures for pesitievelopment in the
future.

Considering the impact of regional policy instrutsgrwe can declare
that majority of SMEs involved in research are imfiuenced by regional
institutions or regional support programmes. Howgitgemains question-
able why companies do not feel the impact of regligolicy instruments.
One possible reason is that companies do not dotfitaaegional policy
institutions and they do not participate in anyioegl support programme.

Here are the results of acquired data evaluatieedan primary ques-
tionnaire survey. Respondents had to express tipaiions about the de-
fined factors affecting the business environmenSMIESs using the Likert
scale. Based on responses from respondents, we usérg a weighted
average and limit of significant impact for the kexsion of information
obtained.

In case of factors focused on input, cost of retdte, rental costs, stor-
age costs of raw materials, materials and supptjigsjification of the
workforce, the P-value is less than the specifigdificance level, i.e. sig.
< 0.05, which means that for these factors the myplothesis is confirmed,
so the difference measured in our sample is randbere is no correlation
between the variables. For other factors, suchrize pf raw materials,
transport costs of raw materials, employment vaesnavage level, atti-
tude to work and know-how, the null hypothesisejgcted and the alterna-
tive hypothesis is confirmed, i.e. there is relatb®etween factors affecting
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the business environment and economic sectors.r@sidts of one-way
ANOVA for factors focused on input can be seenabl€ 1.

In the case of factors focused on output, the titnas a little different
because only two factors had the significance ldugher than 5%. It
means that within the factors focused on outputh s energy intensity of
equipment and license, there is a relation betwlaetors affecting the
business environment and economic sectors. Inafdsmense, the relation
is stronger, as seen on Table 2.

Within the factors focused on sales, we defineijaificant relation be-
tween sales and intensity of competition, enougdlified sales staff and
well-developed marketing strategy. The weakestifsogmt relation is be-
tween sales and intensity of competition, and tinengest relation was
found between the sales and the sufficient numbeualified sales staff.
Thus it must be extremely important for SMEs to adethe appropriate
strategy or method for selecting their future empis. See the results of
one-way ANOVA for factors focused on sales in Tahle

Based on one-way ANOVA analysis, there is a sigaift relation be-
tween regional support institutions and regiongdpsut programmes as
instruments of regional policy and the developmeibusiness environ-
ment and economic sectors. Based on the mentionalysss, it is im-
portant to make contacts, partnerships with redisogport institutions,
because of the appropriate support program theiddoelp SMEs to be
competitive and also affect the business environrfieable 4).

As we mentioned previously, individual economictees are different
in nature, the factors defined have different impacthem. To be able to
specify different background measures to improwe lthisiness environ-
ment considering the relevant economic sectorsseti¢he limit of signifi-
cance impact on 75%. The results of comprehenssesament of the im-
pact of individual factors on enterprises of diffier economic sectors in
2015 can be found in Tables 5 to 8.

Discussion

Economic sector of agriculture is significantlylidnced by the prices of
raw materials, as well as transport costs of raveri@s and goods. In
addition to measures aimed at mitigating the impédhese factors to im-
prove the business environment, it is important ordy to adjust wages,
but work attitude as well, since this factor sigrahtly influences the en-
terprises in the agricultural sector. The developnad the climate and the
quality of the company’s input, which significanthffects the quality of
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the output of agricultural businesses, has sigmifigmpact on the future
development of an agricultural business. Also @hnical level and age
structure of the machinery and equipment, alondp whieir energy con-
sumption, as well as environmental legislationgddy influence the output
of businesses. Businesses in agricultural sectoidweelcome measures to
improve the conditions in mentioned areas. Sadlgsaructs and services
offered by agricultural enterprises are signifitamfluenced by the eco-
nomic situation of the region, transport costs,chasing power of people
and innovation activity of the company. To conttébto future develop-
ment of these enterprises, easing of regional taregroperty and motor
vehicles would be welcomed.

The input of industrial enterprises is significgrdiffected by the prices
of raw materials as well as the attitude to worr the enterprises of in-
dustrial sector know-how, its influence on the ipfl the business has
a high level of significance. Action to improve ttezhnical level, but also
the age structure of machinery and equipment isidered to be important
for the future development of businesses involvedhe research. Enter-
prises of the relevant economic sector can be cteized by a rather in-
tense competition, which as a factor focusing daesssignificantly affects
the enterprises of the sector. Based on the stlidijewature it is known
that competition is not purely a negative aspextt ancourages continuous
improvement of enterprises. This fact was acknogdedby enterprises
involved in questionnaire survey, as they recoghim@ovation as a factor
which significantly affects sales of the busindgsne of the regional poli-
cy instruments exceeded the stated 75% rate ofiseynce.

The input of the construction sector enterpriseaffiscted by transport
costs of raw materials. The attitude to work éogalty, initiation and
qualification of workforce are considered to be ampnt. The business
would welcome measures to encourage the improveofarethnical level
and age structure of machinery and equipment. f&gigni competition in
the construction sector encourages businessesdwdte, as it was recog-
nized by respondents themselves as a factor wigh leivel of interest af-
fecting their sales along with the purchasing powfethe population and
the economic situation of the region. As an instotrof regional policy,
mitigation of local taxes on motor vehicles woul@sh contribute to the
future development of enterprises in constructieric.

Business oriented on trade are mainly influencedrégsport costs of
raw materials and goods. For their future develogrtiey would welcome
measures aimed at improving the work attitude. tiéeiof the factors fo-
cusing on output of business exceeded the stavetl & 75% in terms of
its impact on the business. The demand for seraffesad by this sector is
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mainly influenced by the purchasing power of theuylation, economic
situation of the region, and also the intensitycompetition. Alleviating

transport costs and a well-developed marketingegjyacan contribute to
the development of enterprises in Nitra region. Ngge to point out that
a well-developed marketing strategy goes beyondxpected confidence
level of 75%. However, the impact of defined regilopolicy instruments
in this sector cannot be considered significant.

The input of businesses operating in economic sefthotel and cater-
ing services is significantly influenced by attitudf employees to work,
loyalty and initiative. Besides the importance loé tmentioned factor, sig-
nificant influence is exerted by the price and $faort cost of raw materials
and goods. It results in a fact that improvementhef employees’ attitude
to work would contribute to future development loé¢ tousiness. Based on
the set level of significance, neither of the fastimcusing on output of the
company has significant importance. Sales of bgsimeclearly influenced
by the purchasing power of the population, econasiti@tion of the region
and the intensity of competition in the region, @bhis possible to connect
with the innovation of the company. Decreasing lldaaes on property as
an instrument of regional policy would contribute the future develop-
ment of businesses.

Lowering the transport costs of raw materials anddg, as well as the
improved work attitude would contribute to the depenent of enterprises
operating in transport and information sector. &tda with significant im-
pact from factors focusing on input of the compenthe innovation poten-
tial of the business. Measures related to the irgrent of the quality of
transport infrastructure and factors improving ¢élsenomic situation of the
region would contribute to increasing sales of hesses. Enterprises of
transport and communication sector experience f@ggnt degree of com-
petition. They react to intense competition witffatent forms of innova-
tion. To improve the further development of thesemorises, it would be
vital to decrease the level of local taxes on mu#tricles.

Improving the attitude to work, decreasing transgosts of raw mate-
rials and goods, increasing the qualification & thorkforce would con-
tribute to the future development of enterprisesviging services. A sig-
nificant impact on enterprises of this sector & ¢éisconomic situation of the
region, intense competition, a well-developed mtinkestrategy, and the
purchasing power of the population. Taking meastoésprove the quali-
ty of the economic situation of the region as wasllimproving the business
environment, which will have positive impact on therchasing power of
the population, is recommended. Considering thepadition, it is recom-
mended to ensure the continuous improvement ofdhgany’s marketing
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strategy. Neither of the regional policy instrungehas significant impact
on enterprises of this sector.

Conclusions

Following the research objectives, we have ideadiffactors which are
considered to be important for the future develaopna enterprises in
different economic sectors. Despite the fact timd¢mprises of Nitra region
involved in the research represent different ecao@actors and various
factors influence them with different intensity, wan summarize that the
following measures are important to ensure theréutievelopment of these
enterprises:

— reduction of transport costs of raw materials anodg;

— improving the attitude of employees to work (eagyalty, initiative,
etc.) and fixing an appropriate wage level,

— improving the technical level and age structure ndchinery and
equipment mainly in enterprises of agriculturatustrial and construc-
tion sector;

— improving the economic situation of the region mder to increase the
purchasing power of the population;

— maintaining a healthy level of competition encoimgginnovation in
the enterprise.

Formulating measures taking into consideration fthéings based on
primary research, we can conclude that the merdidindings can signifi-
cantly contribute to quality improvement of the imess environment in
Nitra region. We recommend taking into accountrégsalts of our research
especially in formulating the future regional deyghent plan.

However, it should be emphasised that while thdyaisaof factors af-
fecting the business environment of SMEs in Nitegji@n in Slovakia pro-
vides many pieces of valuable information, it istaialy not sufficient
because of the fact that the sample did not coorespo the structure of
SMEs in the population in the mentioned region. #eo factor limiting
the results of the research is obtaining infornmatim the analysed topic
only from SMEs of non-financial sectors. The opiicf representatives’
form the financial sector could complete the resoltthe research, which
could be one of the suggestions for future studiesconnection with the
suggestions for the future, it would be very ingtireg to conduct research
in other regions of Slovakia, and compare the tesedpecially with the
results from Bratislava Region and KoSice Region
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Annex

Table 1.0ne-way ANOVA — Factors focused on input

Mean Square Sig
Cost of real estate %:mﬁegrgggps 002%%37 0.000
e o oon
Prices of raw material %:mﬁegrssg:ps 0013:(1)1 0.103
Transport costs of law material SﬁmﬁegmGJg:pS 001}5621 0.386
Storage costs of law materials, materials arigetween Groups 0.678 0.007
supplies Within Groups 0.243
Employment vacancies Sﬁmﬁe&g&g:ps 0023"1%6 0.189
wage e g 0
Qalification of the workforce %:mﬁegrssg:ps 00262128 0.007
Attitude to work, e.g. loyalty, initiative Sﬁmﬁegme;g:ps 0012?53 0.345
pecos e ow
Table 2.0ne-way ANOVA — Factors focused on output
Mean Square Sig.

Climatic condition Sﬁmﬁegme;g:ps 022%%3 0.000
Quality of inputs SﬁmﬁegmGJg:pS 011(;(259 0.000
Spatial proximity of cooperating enterprises Sﬁ:mﬁegrg:g:ps 002?1%4 0.015
Tec_hnical level of the machinery and Be_tvyeen Groups 1.108 0.000
equipment Within Groups 0.205

Age structure of machinery and equipment %:mﬁegrgggps 01212316 0.000
Energy intensity of equipment %mﬁegrssg:ps 0021%3 0.078
License Within Groups. 0204 0620
Innovation potential SﬁmﬁegmGJg:pS 002%:;0 0.034
Environmental legislation Sﬁ:mﬁegrg:g:ps 002?1%7 0.001
Special training of employees Sﬁttmﬁegrssggps 002?&4 0.017




Table 3.0ne-way ANOVA — Factors focused on sales

Mean Square Sig.
Purchasing power of the population Between Groups .0271 0.000
Within Groups 0.125 )
Economic situation of the region Between Groups 548. 0.000
Within Groups 0.110 )
Intensity of competition Between Groups 0.242 0.055
Within Groups 0.122 )
Transport costs Between Groups 0.983 0.000
Within Groups 0.192 )
Qality of transport infrastructure Between Groups 799 0.002
Within Groups 0.240 )
Enough qualified sales staff Between Groups 0.235 0.478
Within Groups 0.251 )
Well-developed marketing strategy Between Groups 24D. 0.232
Within Groups 0.180 )
Innovation in the company Between Groups 0.408 0.022
Within Groups 0.172 )
Table 4.0One-way ANOVA — Instruments of regional policy
Mean Square Sig.
Regional support institution Between Groups 0.336 0.212
Within Groups 0.243 )
Regional support programmes Between Groups 0.299 0.286
Within Groups 0.243 )
Measuring introduced by municipalities to Between Groups 0.611 0.010
protect the environment Within Groups 0.228 )
Local property taxes Between Groups 0.594 0.013
Within Groups 0.229 )
Local tax on motor vehicles Between Groups 0.683 0.003
Within Groups 0.218 )
Local taxes - other Between Groups 1.058 0.000
Within Groups 0.187 )




Table 5. A comprehensive assessment of the impact of iddali factors on
enterprises of different economic sectors in 20Hbues in %)— Factors focusing

on inputs
© 5 =
S 2 § o 22 ES 8% o
€ B & = g% 55 2% 8
g = S < B
Cost of real estate 58.0635.85 51.11 39.13 40.00 56.52 5875 10.57
Rental costs 61.2952.83 37.78 63.77 6857 56.52 71.25 58.70
= Prices of raw materials 90.32 88.68 93.33 80.43 82.86 73.91 83.75 71.74
o
£ Transportcostsof raw g4 35 7735 9111 8261 80.00 82.61 76.25 76.09
< Mmaterial
o, Storage costs of raw
£ materials, materials and 70.97 60.38 53.33 57.97 5143 30.43 5125 32.61
é’ supplies
S Employment vacancies 67.74 56.60 46.67 42.75 45.31.78 48.75 43.48
£ wage level 83.87 77.36 9111 7174 80.00 7826 %83.76.09
g Qualification of the 6452 7170 7556 5145 57.14 6522 7625 65.22
W workforce
Attitude to work, e.g. 80.65 88.68 84.44 7754 8571 8261 90.00 86.96
loyalty, initiative
Know-how 7419 77.36 73.33 68.84 60.00 60.87 66.35.96

Table 6. A comprehensive assessment of the impact of iddali factors on
enterprises of different economic sectors in 20/ugs in %) — Factors focusing

on outputs
S . c
S 2 £ . B2 g8 %8 o
5 17} =) ko] -5 o £ 3 Q
g 3 B £ TE g2E 235 3
=) £ § 2o g E an
Climatic conditions 90.32 18.87 73.33 3623 34.293.04 37.05 52.17
Quality of inputs 90.32 77.36 84.44 7174 6857 096. 66.25 60.87
, Spatialproximity of g5, e 5475 6889 6667 4857 3043 5250 50.00
= cooperatlng enterprlses
2 Technical level of the
3 machinery and 87.10 83.02 86.67 5217 6000 6522 67.50 73.91
S equipment
o Age structure of
S machinery and 80.65 81.13 7556 4855 5143 6957 4875 67.39
§ equipment
+  Energy intensity of
2 equipment 83.87 7547 60.00 5942 6571 6957 5625 58.70
S License 6452 47.17 57.78 60.14 54.29 5217 63.73.046
&£ Innovation potential 6452 67.92 66.67 50.00 6858261 66.25 60.87
IE”‘.’”Or?me”ta' 87.10 5472 5333 5072 42.86 5217 3750 58.70
egislation
Special training of 58.06 4151 60.00 46.38 42.86 69.57 60.00 69.57

employees




Table 7. A comprehensive assessment of the impact of iddali factors on
enterprises of different economic sectors in 20/&bues in %) — Factors focusing

on sales
c
o S g=! 55 Qa9
= & 3B o 5£ 5£ &3 ¢
= w0 5 kel —_ = o C = [}
3 = = © T 2 a £ = <
= 2 @ = 58 &5 2% ©
o £ g b= £g a
Purchasing power of 77 1> g5 96 8222 9203 10000 60.87 92.50 69.57
the population
" llation
g Economicsituation g3e7 7770 8222 9203 97.14 60.87 90.00 91.30
©  of the region
5 L’gﬁq”pse'ttﬁigg 7079 8113 86.67 9203 8286 8261 8125 91.30
(o))
£ Transport costs 83.87 7358 77.78 7971 37.14 6182.65.00 60.87
5 .
3 Quality of transport
8 Sistucture 67.74 39.62 53.33 57.97 42.86 86.96 5500 41.30
" :
g Enoudhaqualiied g7 2, 4151 55556 4855 4857 4348 5125 50.00
S sales staff
& Well-developed 6452 7358 66.67 7826 7429 6957 8375 8261
marketing strategy
Innovationinthe 22 45 gr45 go00 6812 77.14 7826 76.25 86.96

company

Table 8. A comprehensive assessment of the impact of indalidactors on
enterprises of different economic sectors in 20d8ues in %) — Instruments of

regional policy

5 . c

S5 2 g o 22 g5 48 o«

= 4 3 S L= o ® c 8 ()

3 = = © T 2 aE B2 <

L 9 7] = 5 S5 =) °

= £ S c © Jug= o v
> o =
g Regional support 6129 33.96 33.33 39.13 4857 4348 47.50 4348
= institution
©  Regional support
c
§ programmes 58.06 33.96 33.33 3841 4857 47.83 46.25 4565
© Measures introduced
5 by municipalitesto ~ 67.74 28.30 37.78 3261 42.86 47.83 31.25 39.13
& protect the environment
é Local property taxes 83.87 56.60 53.33 64.49 77.143.48 65.00 52.17
2 \';gﬁf(‘:'léix on motor 8387 66.04 7556 6232 6571 9565 56.25 56.52
1)
£ Local taxes - other 3226 lis.32  20.00 2681 62.867.39 36.25 17.39




Figure 1. Structure of the business environment
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